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How advertising works is not a question that has asimple answer. Advertising is
adiverse entity and different campaigns work (or fail to work) in a plethora of
different ways. Most advertising persuades people to buy things, but how? And
who does it aim to persuade? And how are these decisions made? In this Very
Short Introduction Winston Fletcher, an expert with extensive knowledge of
advertising from the inside, aims to answer these questions, and in

doing so, dispels some of the myths and misunderstandings surrounding the
industry.

The book contains a short history of advertising and an explanation of how the
industry works, and how each of the parties (the advertisers, the media and the
agencies) areinvolved. It considers the extensive spectrum of advertisers and
their individual needs. It also looks at the financial side of advertising and asks
how advertisers know if they have been successful, or whether the money they
have spent hasin fact been wasted.

Fletcher concludes with a discussion about the controversial and unacceptable
areas of advertising such as advertising products to children and advertising
products such as cigarettes and alcohol. He al so discusses the benefits of
advertising and what the future may hold for the industry.

ABOUT THE SERIES: The Very Short Introductions series from Oxford
University Press contains hundreds of titlesin ailmost every subject area. These
pocket-sized books are the perfect way to get ahead in a new subject quickly. Our
expert authors combine facts, analysis, perspective, new ideas, and enthusiasm to
make interesting and challenging topics highly readable.
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How advertising works is not a question that has a simple answer. Advertising is a diverse entity and
different campaigns work (or fail to work) in a plethora of different ways. Most advertising persuades people
to buy things, but how? And who doesit aim to persuade? And how are these decisions made? In thisVery
Short Introduction Winston Fletcher, an expert with extensive knowledge of advertising from theinside,
aims to answer these questions, and in

doing so, dispels some of the myths and misunderstandings surrounding the industry.

The book contains a short history of advertising and an explanation of how the industry works, and how each
of the parties (the advertisers, the media and the agencies) are involved. It considers the extensive spectrum
of advertisers and their individual needs. It also looks at the financial side of advertising and asks how
advertisers know if they have been successful, or whether the money they have spent hasin fact been wasted.

Fletcher concludes with a discussion about the controversial and unacceptable areas of advertising such as
advertising products to children and advertising products such as cigarettes and alcohol. He also discusses
the benefits of advertising and what the future may hold for the industry.

ABOUT THE SERIES: The Very Short Introductions series from Oxford University Press contains hundreds
of titlesin amost every subject area. These pocket-sized books are the perfect way to get ahead in anew
subject quickly. Our expert authors combine facts, analysis, perspective, new ideas, and enthusiasm to make
interesting and challenging topics highly readable.
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About the Author

Winston Fletcher is Founder Chairman of the World Advertising Research Center, Vice President of the
History of Advertising Trust, and Visiting Professor of Marketing at the University of Westminster.

Users Review
From reader reviews:
Darren Billups:

The book Advertising: A Very Short Introduction (Very Short Introductions) make one feel enjoy for your
spare time. Y ou can use to make your capable alot more increase. Book can for being your best friend when
you getting tension or having big problem with your subject. If you can make reading a book Advertising: A
Very Short Introduction (Very Short Introductions) being your habit, you can get considerably more
advantages, like add your own capable, increase your knowledge about afew or al subjects. It is possible to
know everything if you like open and read a guide Advertising: A Very Short Introduction (Very Short
Introductions). Kinds of book are several. It means that, science guide or encyclopedia or other individuals.
So , how do you think about this guide?

George McDanid:

As people who live in often the modest era should be change about what going on or data even knowledge to
make these individuals keep up with the erathat is always change and advance. Some of you maybe will
probably update themselves by looking at books. It is a good choicein your case but the problems coming to
anyone is you don't know what kind you should start with. This Advertising: A Very Short Introduction
(Very Short Introductions) is our recommendation to help you keep up with the world. Why, because this
book serves what you want and need in this era.

Natalia Burton:

This Advertising: A Very Short Introduction (Very Short Introductions) is brand-new way for you who has
curiosity to look for some information asit relief your hunger of information. Getting deeper you into it
getting knowledge more you know or you who still having little digest in reading this Advertising: A Very
Short Introduction (Very Short Introductions) can be the light food for you personally because the
information inside this particular book is easy to get simply by anyone. These books build itself in the form
and that is reachable by anyone, that's why | mean in the e-book application form. People who think that in
publication form make them feel tired even dizzy this guide is the answer. So thereis absolutely noin
reading a book especialy thisone. Y ou can find what you are looking for. It should be here for you. So,
don't missthis! Just read this e-book style for your better life aswell as knowledge.



Mar gar et Jackson:

A lot of guide has printed but it differs. Y ou can get it by world wide web on social media. Y ou can choose
the top book for you, science, comic, novel, or whatever simply by searching from it. It isidentified as of
book Advertising: A Very Short Introduction (Very Short Introductions). Y ou can contribute your
knowledge by it. Without leaving behind the printed book, it may add your knowledge and make you
actually happier to read. It is most essential that, you must aware about reserve. It can bring you from one
destination to other place.
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