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Winner of the 2009 Robert Park Book Award for best Community and Urban
Sociology book!

Branding New York traces the rise of New Y ork City as a brand and the resultant
transformation of urban politics and public life. Greenberg addresses the role of
"image" in urban history, showing who produces brands and how, and
demonstrates the enormous consequences of branding. She shows that the
branding of New Y ork was not simply a marketing tool; rather it was a political
strategy meant to legitimatize market-based solutions over social objectives.
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Editorial Review
Review

"A cunning, wonderfully dialectical analysis' - Mike Davis, Professor of History, University of California,
Irvine

"I love New York. | am equally taken by Miriam Greenberg's fascinating account of how powerful political
interests invented this famous slogan as a strategy for asserting their claim over the city's image, resources,
policies, and priorities." - Dennis Judd, Professor of Political Science, University of Illinois, Chicago

"This concise work explores the efforts of New Y ork elites to brand their city in order to deal with repeated
crises confronting the city in the last third of the 20th century...awell-written and thoroughly researched
urban history that makes a valuable contribution to the field. Highly recommended.” -- T.A. Aiello, Choice,
February 2009

About the Author

Miriam Greenberg is an Assistant Professor in Sociology at the University of California Santa Cruz, and is
avisiting scholar at the Center for Urban Research and Policy at Columbia. Her interestslie at the
intersection of urban political economy and media studies. In particular, her research focuses on the official
use of media and marketing in New Y ork City during the fiscal crisis period of the 1970s and the current,
post- 9/11 era, exploring the politics of urban representation in times of crisis, aswell as the relationship
between city marketing and the broader efforts of neoliberal restructuring.

Users Review
From reader reviews:

Faye Wilson:

In this 21st one hundred year, people become competitive in most way. By being competitive at this point,
people have do something to make all of them survives, being in the middle of often the crowded place and
notice by surrounding. One thing that at times many people have underestimated it for awhile isreading.

Y eah, by reading a guide your ability to survive enhance then having chance to endure than other is high. In
your case who want to start reading a new book, we give you this kind of Branding New Y ork: How a City
in Crisis Was Sold to the World (Cultural Spaces) book as nice and daily reading publication. Why, because
this book is more than just a book.

Pamela Brock:

Reading can called imagination hangout, why? Because if you find yourself reading a book particularly book



entitled Branding New Y ork: How a City in Crisis Was Sold to the World (Cultural Spaces) your thoughts
will drift away trough every dimension, wandering in every single aspect that maybe unknown for but surely
might be your mind friends. Imaging every word written in a publication then become one type conclusion
and explanation which maybe you never get just before. The Branding New Y ork: How a City in Crisis Was
Sold to the World (Cultural Spaces) giving you one more experience more than blown away your thoughts
but also giving you useful information for your better life in this era. So now let us explain to you the
relaxing pattern is your body and mind will likely be pleased when you are finished reading through it, like
winning a. Do you want to try this extraordinary wasting spare time activity?

Barbara Hall:

Y our reading 6th sense will not betray an individual, why because this Branding New Y ork: How a City in
Crisis Was Sold to the World (Cultural Spaces) book written by well-known writer we are excited for well
how to make book that may be understand by anyone who read the book. Written inside good manner for
you, dripping every ideas and composing skill only for eliminate your personal hunger then you still
hesitation Branding New Y ork: How a City in Crisis Was Sold to the World (Cultural Spaces) as good book
not just by the cover but also by content. Thisis one e-book that can break don't determine book by its
include, so do you still needing another sixth sense to pick that!? Oh come on your studying sixth sense
already told you so why you have to listening to a different sixth sense.

Irene Hoyt:

That reserve can make you to feel relax. This specific book Branding New Y ork: How a City in Crisis Was
Sold to the World (Cultural Spaces) was multi-colored and of course has pictures on there. As we know that
book Branding New Y ork: How a City in Crisis Was Sold to the World (Cultural Spaces) has many kinds or
style. Start from kids until teens. For example Naruto or Investigator Conan you can read and believe you are
the character on there. Therefore not at all of book usually are make you bored, any it makes you feel happy,
fun and loosen up. Try to choose the best book in your case and try to like reading this.
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