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Voice of the Expert! Marketing Principles and Best Practices, 3e combines the
expertise of the best teachers and most accomplished scholars in marketing.
These experts have collaborated in writing a leading-edge, contemporary
principles of marketing textbook. Each chapter explains and illustrates the best
practices from every facet of marketing and is written by an authority in that
field. Without losing the distinct flavor of each contributing author, every chapter
is consistent in format and pedagogy and edited by Dr. Doug Hoffman to ensure
aconsistent, streamlined presentation. This new edition has integrated an
environmental framework throughout.
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Editorial Review

About the Author

K. Douglas Hoffman earned his master's and doctorate degrees from the University of Kentucky and his
bachelor's degree from The Ohio State University. He has been formally recognized for teaching excellence
and has served as past education coordinator for the Services Marketing Special Interest Group of the
American Marketing Association. Dr. Hoffman currently is a professor of marketing and has taught such
courses as Principles of Marketing, Services Marketing, E-Marketing, Retail Management, and Marketing
Management. His primary teaching and research passion is services marketing. He launched the first services
marketing classes at Mississippi State University, the University of North Carolina at Wilmington, and
Colorado State University. Prior to his academic career, Dr. Hoffman was actively involved in his family-
owned golf course business, served as a distribution analyst for VVolkswagen of America, and worked as a
research analyst for the Parker Hannifin Corp. His current research and consulting activities are primarily in
the areas of customer service/satisfaction and services marketing education. Dr. Hoffman has coauthored two
other South-Western/Thomson Learning texts: Essentials of Services Marketing and Managing Services
Marketing, both with John E. G. Bateson.

Michael R. Czinkotais one of the foremost experts on international business and marketing in the world. His
insights and counsel are frequently sought by the media, global companies, and governments all over the
world. Heis afrequent speaker on issues related to trade, trade policy, and global business strategies. His
key research isin the field of export promotion and export development. He has served in the U.S.
Government as Deputy Assistant Secretary of Commerce, where he was responsible for trade analysis and
support of trade negotiations. He holds three honorary doctorates and advises universities around the globe.
He currently serves on the faculty of The McDonough School of Business at Georgetown University.

Peter R. Dickson is the Knight-Ridder Eminent Scholar in Global Marketing at Florida International
University. He was previoudly the Arthur C. Nielsen Jr., Chair of Marketing Research at the University of
Wisconsin-Madison Nielsen Center for Marketing Research and the Crane Professor of Strategic Marketing
at The Ohio State University. Dr. Dickson is heading up the NHCC/FIU Hispanic Market Research project,
isthe Academic Director of the Master of International Business, and is leading the launch of the Mastersin
Sales Management at the Chapman Business School, Florida International University. Dr. Dickson is the past
Chairman of the marketing strategy special interest group of the American Marketing Association. He has
won awards for his undergraduate and graduate teaching and four of his most recent academic papers have
won national awards. He recently, co-authored with Dr. Tom Miller a paper that reviewed the impact of the
Internet on market research. He has also written on the dubious origins of the Sherman Antitrust Act, a
cornerstone of marketing law in the United States.

Patrick Dunne, an Associate Professor of Marketing at the Jerry Rawls College of Business at Texas Tech
University, received his MBA and Ph.D. from Michigan State University and hisBSBA from Xavier
University. In over 30 years of years of university teaching at Michigan State, Drake, Oklahoma, and Texas
Tech, Dr. Dunne has taught a wide variety of marketing and retailing courses at both the undergraduate and
graduate levels. In addition to authoring over a dozen retailing textbooks, he has published articlesin many
of the leading academic journals. Professor Dunne has been honored with several university teaching awards
and has an active involvement in professional training programs. Heis also an active consultant to a variety
of retailers and wholesalers.



Abbie Griffin earned her Ph.D. in management from the Massachusetts I nstitute of Technology, her M.B.A.
from Harvard University and her B.S.ChE from Purdue University. Sheis editor of the Journal of Product
Innovation Management, and serves as director of the Product Development and Management Association.
She has received the 1997 Marketing Science Institute Best Paper Award, the 1993 John D. C. Little Best
Paper Award, and the 1994 Frank M. Bass Dissertation Paper Award for "V oice of the Customer." Dr.
Griffin teaches product development and business-to-business marketing. Her research interests include
measuring and improving new product development processes, abtaining customer inputs into new product
development, decreasing time to commercialize products, and management of technology. Dr. Griffin's
professional experience includes consulting in marketing, strategic planning, and technology management to
technology dependent firms. She is on the Board of Directors of International Truck and Engine (formerly
Navistar).

Users Review
From reader reviews:
Angela Caves:

A lot of people aways spent all their free time to vacation or go to the outside with them loved ones or their
friend. Do you realize? Many alot of people spent many people free time just watching TV, or maybe
playing video games all day long. If you need to try to find a new activity that islook different you can read
abook. It isreally fun for yourself. If you enjoy the book that you read you can spent all day long to reading
aguide. The book Marketing Principles and Best Practices (with Access Certificate, Xtral, and InfoTrac) it is
quite good to read. There are alot of people that recommended this book. These folks were enjoying reading
this book. When you did not have enough space to deliver this book you can buy the actual e-book. Y ou can
mOore quickly to read this book from a smart phone. The priceis not too costly but this book possesses high
quality.

GeneKistler:

In this eraglobalization it is important to someone to acquire information. The information will make
someone to understand the condition of the world. The healthiness of the world makes the information easier
to share. You can find alot of referralsto get information example: internet, magazine, book, and soon. Y ou
can view that now, alot of publisher that print many kinds of book. The actual book that recommended for
you is Marketing Principles and Best Practices (with Access Certificate, Xtral, and InfoTrac) this publication
consist alot of the information in the condition of thisworld now. This specific book was represented how
does the world has grown up. The terminology styles that writer make usage of to explainit is easy to
understand. The particular writer made some research when he makes this book. That is why this book
appropriate all of you.

Jandlle Garrity:

What is your hobby? Have you heard that question when you got pupils? We believe that that concern was
given by teacher to their students. Many kinds of hobby, Every person has different hobby. And aso you
know that little person similar to reading or as looking at become their hobby. Y ou need to understand that
reading is very important and book as to be the thing. Book isimportant thing to incorporate you knowledge,
except your teacher or lecturer. Y ou will find good news or update concerning something by book. Amount



types of books that can you take to be your object. One of them is Marketing Principles and Best Practices
(with Access Certificate, Xtral, and InfoTrac).

Jennifer Joseph:

Some individuals said that they feel bored stiff when they reading a book. They are directly felt that when
they get a half regions of the book. Y ou can choose the particular book Marketing Principles and Best
Practices (with Access Certificate, Xtral, and InfoTrac) to make your own reading is interesting. Y our
current skill of reading skill is developing when you like reading. Try to choose easy book to make you
enjoy to study it and mingle the opinion about book and looking at especially. It isto be first opinion for you
to like to open abook and learn it. Beside that the reserve Marketing Principles and Best Practices (with
Access Certificate, Xtral, and InfoTrac) can to be your brand-new friend when you're feel alone and confuse
in what must you're doing of these time.
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