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Based on more than 15 years of experience in nonprofit communications and
15,000+ hours spent utilizing social and mobile media, Social Media for Social
Good: A How-To Guide for Nonprofits is a comprehensive 256-page hardcover
book packed with more than 100 best practices covering Web 1.0, Web 2.0, and
Web 3.0 nonprofit communications and fundraising. From building your e-
newsletter list to finding your "Twitter voice" to launching a mobile website and
texting campaign on a small budget, this guide presents a step-by-step strategic
plan for launching and maintaining successful social media and mobile marketing
campaigns.
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Based on more than 15 years of experience in nonprofit communications and 15,000+ hours spent utilizing
social and mobile media, Social Media for Social Good: A How-To Guide for Nonprofitsis a
comprehensive 256-page hardcover book packed with more than 100 best practices covering Web 1.0, Web
2.0, and Web 3.0 nonprofit communications and fundraising. From building your e-newsletter list to finding
your "Twitter voice" to launching a mobile website and texting campaign on a small budget, this guide
presents a step-by-step strategic plan for launching and maintaining successful social media and mobile
marketing campaigns.
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Editorial Review

From the Back Cover

"For over 10 years Heather has been my primary reference point and mentor for all things pertaining to
online community management and socia networking for nonprofits. If | want to find out who is doing
social mediacorrectly, | always ook to Heather's blog and tweets. All of us here at TechSoup deeply respect,
value, and recommend her work."

- Susan Tenby, Director, Online Community and Social Media, TechSoup.org

"In aworld that seems to be overpopulated with social media experts, Heather isthe real thing. Her passion
and intuition have made her an inval uable resource to the nonprofit community and she makes social media
accessible regardless of position or involvement. Over the years she has been instrumental in my
understanding of the sector and continues to impress me with her knowledge and ability to communicate best
practices."

- Danielle Brigida, Digital Marketing Manager, National Wildlife Federation

"Heather is great. She has been areal change maker for Safe Kids. She presented a social mediatraining to
our affiliates at our annual conference in 2008 and as one of the most popular sessions, our affiliates are still
talking about it - 60% of which now actively use social media. Whenever we have a question about social
media we aways return to Heather's blog Nonprofit Tech 2.0 for advice, and no doubt we will be regularly
using her book too."

- Line Storgaard-Conley, Director of Interactive Services, Safe Kids USA/Safe Kids Worldwide

"Heather practices what she preaches. sheis passionate about social media, and afriendly and generous
member of the nonprofit community. When | want to know what my organization should be doing, | first
turn to Heather's blog and Linkedln Group."

- Erica Burman, Director of Communications, National Peace Cor ps Association

"We use something we've learned from Heather almost daily. Her relentless research is only superseded by
her passion to see nonprofits succeed. Social mediaisacritica tool we use to help gain support for our
military families and wounded warriors, and because they deserve our best efforts, this book will be within
reach on all our desks."

- Susan Miller, Director of Online Communications, Operation Homefront

About the Author

Heather Mansfield isthe creator and principal blogger at Nonprofit Tech 2.0 (www.nonprofitorgsblog.org)
and its many related resources about social media and mobile technology. She has more than 500,000 online
followers, fans, and friends on Twitter, Facebook, Linkedin, Flickr, Y ouTube, and Foursquare, and has
presented more than 500 social media webinars and training to nonprofits worldwide.

Users Review

From reader reviews:



Concepcion Maldonado:

The book Social Mediafor Social Good: A How-to Guide for Nonprofits (Business Books) will bring one to
the new experience of reading the book. The author style to clarify theideais very unique. When you try to
find new book to study, this book very acceptable to you. The book Social Mediafor Social Good: A How-to
Guide for Nonprofits (Business Books) is much recommended to you to study. Y ou can also get the e-book
from the official web site, so you can quickly to read the book.

Alyssa Lewis:

In this age globalization it isimportant to someone to acquire information. The information will make you to
definitely understand the condition of the world. The condition of the world makes the information simpler
to share. You can find alot of referrals to get information example: internet, paper, book, and soon. Y ou will
observe that now, alot of publisher that print many kinds of book. Often the book that recommended for
your requirementsis Social Mediafor Social Good: A How-to Guide for Nonprofits (Business Books) this
book consist alot of the information on the condition of this world now. This specific book was represented
how does the world has grown up. The language styles that writer use for explain it is easy to understand.
Often the writer made some research when he makes this book. Here is why this book appropriate all of you.

Kimberly Dyer:

That book can make you to feel relax. This particular book Social Mediafor Social Good: A How-to Guide
for Nonprofits (Business Books) was vibrant and of course has pictures around. As we know that book
Social Mediafor Social Good: A How-to Guide for Nonprofits (Business Books) has many kinds or genre.
Start from kids until teenagers. For example Naruto or Investigation company Conan you can read and think
that you are the character on there. Therefore, not at all of book tend to be make you bored, any it can make
you feel happy, fun and unwind. Try to choose the best book for yourself and try to like reading that.

James Rohrbach:

Asapupil exactly feel bored to be able to reading. If their teacher requested them to go to the library as well
asto make summary for some reserve, they are complained. Just small students that has reading'sinternal or
real their interest. They just do what the trainer want, like asked to go to the library. They go to generaly
there but nothing reading seriously. Any students feel that reading through is not important, boring and also
can't see colorful photos on there. Yeah, it isto get complicated. Book is very important for yourself. Aswe
know that on this era, many ways to get whatever we wish. Likewise word says, waysto reach Chinese's
country. Therefore this Social Mediafor Social Good: A How-to Guide for Nonprofits (Business Books) can
make you truly feel more interested to read.
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